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America produced distinctly different design approaches to Europe,
but few ever really became identified as any major movement.
Unlike Art Nouveau, Art Deco etc.

This is distinctly unfair as can be seen by the examples above they were
often innovative, attractive and very appealing.
They should be regarded as Early American Ornamental, and that
definition will be used where applicable in this book.

They demand attention and appreciation of the detail included. By later

standards the multiple use of different typefaces would invite censure,
but in these items the variants come together as a cohesive ‘whole’.
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Patriotism was never wasted, and this example is beautifully xenophobic.
A small but interesting detail is in the ‘Phrygian cap’ she is wearing, which is
a completely identifiable assocation with the French Revolution, many of
whose adnerents also assisted the Americans in the overthrow
of ‘Perfidious Albion’ aka Great Britain.
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Gloriously all-encompassing! From Cradle to grave all one needed to
be Hearty, Healthy, Happy and Handsome, was Imperial Granum!
The baby album possibly appealed to some,

Note that the use of the word ‘Imperial’ was not at all in disfavour
at this time. It would be a few more generations before it became
a perjorative term.
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The late Nineteenth century was a time of intense corporate pride for many
manufacturers. This is evidenced by the inclusion of mostly horrendous, but
big buildings and factories they had, in their promotional offerings.

This one for a simple yeast product is typical. The design is poor, but the
illustration redeems the work just a little.
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“FOR BABY

Babies thrive on MHAS RE w1 /: ROYAL BABIES.
e
F‘ood SEND POST CARD FOR FREE SAMPLE TIN.

JOSIAH R. NEAVE & (0, (Dept. €), Fardinghridze, Hants,

It is curious that the advertisement is all about ‘babies’, whilst
featuring a juvenile.

The text is inadvertently humorous in that ‘Neaves Food has reared
Royal Babies’ and presumably received Gold Medals for doing it.
However the work is surpriisingly modern in layout for its time (circa
1918)
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One of the great mysteries of British cuisine is why a mix of spiced fruits
came to be called ‘Mincemeat’? The expression ‘do not be deceived’ in this
very early American advertisement, could be interpreted as exactly that, i.e.
deceptive, by those who didn’t know better.
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